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AutoStream Car Care is a multi-location auto repair shop, 
with facilities located in Baltimore, Columbia, Clarksburg, 
Woodstock and Ellicott City, MD. The owner came to us in 
2013 for help in designing a professional, custom website to 
represent his business, and to increase his web presence and 
shop traffic. They continue to run the following services with us: 
Google AdWords, SEO, Social Media and Direct Mail. 

A Case Study by
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The AutoStream website is built in 
responsive design, meaning the website 
itself will adjust depending on the size 
of the screen on which it’s being viewed. 
This is the latest technology, and 
something that Google has admitted is 
the preferred website design. We began 
the website redesign process in May 
2016 with the official launch in August 
2016. Our main purpose for the redesign 
was user experience and incorporating 
the successful launch of a 5th location.

Website
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With the use of Google AdWords, SEO, Social Media and Direct Mail services, we’ve been 
working to increase quality website traffic. Below is a chart of website traffic from May 
2016 to April 2017.

36%

Analytics

Website Traffic

May 2016 - April 2017

increase
in website
traffic
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39%
increase in clicks

The following data reflects a 12 month period from May 2016 through April 2017. You can see 
below that the campaigns have increased in both click volume and ad quality over this time 
period while also decreasing the average cost per click.

Clicks

May 2016 - April 2017

CTR 
(Click Through Rate)

$3,462 per month
avg. monthly spend: 

CTR is one of the biggest factors 
in determining your ad position 
and click costs.

AdWords

72%
improvement in CTR
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As we’ve worked to increase AdWords traffic 
by optimizing the AdWords campaigns, the 
average CPC has decreased providing a better 
value within the client’s budget.

18%
decrease in CPC

CPC 
(Cost Per Click)
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With 5 brick-and-mortar locations scattered throughout Maryland, including the 
extremely competitive area of Baltimore, AutoStream Car Care Center is a member 
of our high-level ongoing ‘Ignition’ SEO program to improve their web performance 
online in their local markets, ensuring they show up for the highest converting and best 
performing keywords in the auto repair industry.  

We have broken down their rankings into sections based on their location.  
This is to ensure accuracy of reporting and to give us the ability to drill down in much more granular ways.  

SEO
May 2016 - May 2017

Over the past year, AutoStream’s 
Baltimore location has improved a 
total of 80 positions (or about 8 
pages) in Google’s organic rankings. 

Baltimore
(Organic)

Baltimore
(Places)

Over the past year, AutoStream’s Baltimore 
location has improved a total of

Over the past year, AutoStream’s 
Baltimore location has improveda 
total of 14 positions in Google’s 
Local/Map Rankings.
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Over the past year, AutoStream’s Clarksburg 
location has improved a whopping

positions (or about 30 pages)
in Google’s organic rankings295

Clarksburg
(Organic)

Clarksburg
(Places)

Over the past year, AutoStream’s Clarksburg 
location has improved a total of

positions (or about 7 pages)
in Google’s Local/Map rankings72
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Over the past year, AutoStream’s Columbia 
location has improved a total of

positions (or about 17 pages)
in Google’s organic rankings171

Columbia
(Organic)

Columbia
(Places)

Over the past year, AutoStream’s Columbia 
location has improved a total of

positions (or about 2 pages)
in Google’s Local/Map rankings23
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Over the past year, AutoStream’s Ellicott 
City location has improved a total of

positions (or about 8 pages)
in Google’s organic rankings76

Ellicott City
(Organic)

Ellicott City
(Places)

Over the past year, AutoStream’s Ellicott 
City location has improved a total of

positions (almost a full page)
in Google’s Local/Map rankings9
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Over the past year, AutoStream’s Woodstock 
location has improved a total of

positions (or about 7 pages)
in Google’s organic rankings74

Woodstock
(Organic)

Woodstock
(Places)

Over the past year, AutoStream’s Woodstock  
location has improved a total of

positions (almost a full page)
in Google’s Local/Map rankings8
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SEO 
Traffic

Over the past year they have received Which is a 69.72% increase 
over their 2015-2016 numbers for the 
same period of 6,380 total organic visits.10,828 total organic search engine 

visits (Google, Yahoo, Bing, etc.)
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Google Local 
Metrics

Search marketing is continuously evolving, so we are continuously evolving with it. Over the 
past year, search engines have decided to try to control as much traffic as possible and will 
themselves display information searchers may be looking for: address, phone, reviews, etc.  
Because of this change, we have developed technology that allows us to track this organic 
data that normally would be lost, as they never hit the site in traditional means, so they are 
never caught by tracking software.  

As we continue to build a 
baseline for this data, we have 
collected 8 months of Google 
Local data for AutoStream Car 
Care Centers. Over the past 8 
months, they have received 
an additional 1,138 direct 
phone calls, and 1,304 people 
have loaded the directions 
up in Google maps. This is in 
addition to the traffic reports 
listed here. 
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Google AdWords is the largest source of calls both through ad extensions and website 
visitors. We utilize a keyword pool that rotates through a group of numbers to track visitors and 

how they found the business.

89% increase in calls from website

Phone Calls Call Tracking provides valuable data regarding conversions, quality of conversions and 
performance based on marketing channel. These graphs demonstrate the increase in calls from 
the website and prove that AdWords is the largest source of conversions for AutoStream Car Care.
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With the relaunch of AutoStream Car Care’s website in June 2016 came an expansion in social 
media. We moved away from the singular brand page and launched four new Facebook pages for a 
total of 5 pages, one for each AutoStream Car Care location. By doing this, we were not only able to 
help our SEO, we were able to give each location its own personality and speak more directly to the 
customers in each shops local area. 

In order to build up the pages, we increased the Facebook 
ad budget by 400% and focused solely on like ads. We used 
AutoStream’s customer email lists and current Facebook fans to 
create custom and lookalike audiences. We focused our ads to 
5-10 miles around each shop, with tighter targeting around the 
locations that are located close together. 

These like ads ran from July 2016 until March 2017. 
The campaign resulted in total fan growth from 2,312 to 3,196, 
a growth of 38%. Some detailed breakdowns: 

•  $250/month split between 5 pages
•  Total of 42,236 reached within 10 miles of each shop. 
•  Total of 980 likes across the five pages.
•  Average $2.51 per like.
•  Percentage of likes per page:

Social Media


